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 Many studies become outdated quickly 
and recommend that additional research 
is needed. 

 Per the Pew Internet and American Life 
Project 
◦  79% of US adults were online as of 2009 
◦  66% of US adults had broadband access at 

home per 2010 studies 
◦  83% with internet access have looked online 

for health information 



  Conducted in Germany in 2002 by Eysenbach and 
Kohler 

  Utilized focus groups to identify needs, 
expectations and problems, with an emphasis on 
how consumers appraise the quality of 
information. 

  Also conducted a naturalistic observation of the 
search and retrieval processes by giving 
participants 8-9 health questions to answer with a 
maximum search time of 20 minutes per 
question. 

  Followed up observation with in depth 
interviews.  



  The most important criteria for credibility of 
health information online were: 
◦  Authority of source 
◦  Layout & appearance 
◦  Advertising 
◦  Readability 
◦ Outbound links 
◦  A picture of the site owner 
◦  Ability to email 
◦  Credentials and qualifications 
◦  Updating of content 
◦ Quality seal and third party endorsements 



  Participants remained on sites for an average of 1 minute 9 
seconds. 

  None clicked on the “Health on the Net” logo. 
  Most only used more than one search term and explored 

only the first few hits and then refined their strategy if results 
were unsatisfactory. 

  Generally ineffective strategies were used but participants 
were able to find answers to the questions. 

  On average, they took 5 minutes 42 seconds to find an 
answer that satisfied them. 

  None actively searched for information on who stood behind 
the sites or how the information was compiled. 

  Participants were only able to name the source of the 
information 20.9% of the time. 



 Do you use the internet to search for 
health information?  What kinds of 
sources? 

 What do you do with the information you 
obtain? 

 Do you see harm in greater access to 
health information? 



  A 2009 Pew Internet & American Life report found: 
  60% say the information found online affected a decision about how to 

treat an illness or condition.  
  56% say it changed their overall approach to maintaining their health or 

the health of someone they help take care of.  
  53% say it lead them to ask a doctor new questions, or to get a second 

opinion from another doctor.  
  49% say it changed the way they think about diet, exercise, or stress 

management.  
  38% say it affected a decision about whether to see a doctor.  
  38% say it changed the way they cope with a chronic condition or manage 

pain. 
  Fully 42% of all adults, or 60% of e-patients, say they or someone they 

know has been helped by following medical advice or health information 
found on the internet. 

  Just 3% of all adults, or 3% of e-patients, say they or someone they know 
has been harmed by following medical advice or health information found 
on the internet 



 2009 study by Wen-ying, Hunt, Burke 
Beckjord, Moser & Hesse. 

 Used data fro the 2007 study of Health 
Information National Trends Study, 
conducted by the National Cancer 
Institute 



  Positives of social media and health information: 
◦  May increase perceived social support and 

interconnectivity among individuals (Idriss, 2009) 
◦  With the increase of user-generated content, 

information sharing is seen as more democratic and 
patient controlled, enabling users to exchange 
information needed, therefore making the information 
more patient/consumer centered (Hawn) 
◦  Public health programs have demonstrated success in 

adapting social media as a communication platform 
for health promotion efforts such as smoking 
succession and dietary interventions (Vance, 2009) 



  There are sometimes indirect and unintended 
negative health impacts of social media: 
◦  The participatory nature of social media entails an 

open forum for information exchange, increasing the 
possibility of wide dissemination of noncredible and 
potentially erroneous health information. (Habel, 
2009; Kortum, 2008) 
◦  There is a double divide: those without internet 

access are prevented from gaining health information 
on the internet.  A large portion of these people may 
also be without access to adequate healthcare. 
(Viswanath, 2007; Zhao, 2009; Fogel, 2008; Jackson, 
2008; Cammaerts, 2008) 



 Report on the prevalence of three forms 
of social media: online support group 
participation, blogging, and social 
networking site participation. 

  Identify the sociodemographic and health 
related predictors of use of the three 
forms of social media. 

 The study looked at age, gender, 
education, race/ethnicity, health status, 
cancer experience and health care access. 



  Social networking was used by 23%, blogging by 
7% and online support groups by 5%. 

  Non-internet users were more likely to be ethnic 
minorities, older, less, educated, less healthy, more 
distressed and more likely to have reported a 
history of a cancer diagnosis. 

  Use of online support groups was seen rarely in 
the youngest age group.  It was also associated 
with a rating of poor general health and 
psychological distress. 

  However, blogging and use of social networking 
were not linked to health status. 



 Age was the strongest predictor of social 
media use. 

  The researchers concluded that health 
communication efforts will have the 
broadest reach for younger populations. 

  Social media is used regardless of education, 
race/ethnicity or health care access. 

 Conclusion from the study is that 
opportunities for narrowing the health 
disparities gap exist through effective use of 
social media as communication and health 
promotion platforms. 



 A 2007 study by iCrossing (a digital 
marketing agency), found that 34% of 
Americans turn to social media for health 
research: 
◦  Popular sources include Wikipedia, 

DiabetesMine, PatientsLikeMe, Organized 
Wisdom, and WEGOHealth. 
◦ The average age of a social media health 

searcher is 37 years old. 



 75% said that they wanted to connect 
with other consumers to get support and 
exchange information with other 
consumers. 

 55% want to find out more about costs. 
 56% want to access personal health 

records. 



 A study released by the Pew Internet & 
American Life Project in October 2010 
found that 29% of cell phone users 18-29 
and 17% of cell phone users have used their 
phones to look up health information. 

  9% of users have apps to track or manage 
their health. 

 After the release of the Pew data, CNN 
published information on mobile searches 
used by information provided by Yahoo! and 
revealed that cell searches were more likely 
to be about pregnancy and STDs. 



 How can librarians help patrons utilize 
social media and other web-based tools 
to effectively gather reliable and useful 
health information, especially those users 
without reliable access to the internet 
and health care? 
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